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Parable has been the premiere 
digital marketing partner for the 
XFL since 2020. As a brand-new 
league, the XFL’s traditional efforts 
and partnership with existing 
agencies were not generating 
the ticket sales needed. Parable 
partnered with the XFL to help 
drive ticket sales for the league. 



A  D ATA- D R I V E N 
G A M E  P L A N

Ahead of the season-opening games, Parable 
executed a highly-targeted ticket sales 
campaign to unique audiences in specific 
target markets – New York, Washington, D.C., 
Los Angeles, Dallas-Fort Worth, and Houston. 

Over a four-week period, Parable used our 
unique data to focus on driving specific 
sales in target markets by delivering digital 
ads to hyper-specific audiences interested 
in football. For example, in Los Angeles, 
Parable targeted a hyper-specific audience of 
Hispanic families interested in football.



T H E  F I N A L 
S C O R E

Parable generated a  
1.7X return on ad spend, 
generating a very strong return 
on the league’s investment. 

Ultimately, this helped fill the seats 
for home-opening games and 
kick off a strong start to the new 
league’s season. 



F I R S T  
A N D  G O A L

As another season approached, the XFL 
needed specialized targeting, leading Parable 
to create unique, custom audiences based on 
the captured data. Parable engaged football 
fans through multiple methodologies and by 
implementing a data-driven approach for targeting 
uniquely modeled universes for the XFL. 

First, we built hype and awareness for the 
upcoming season among attendees of key 
college football bowl games held in XFL markets 
and attendees of the Pro Bowl in Vegas. 



O V E R T I M E 
A U D I E N C E 
B U I L D I N G

Next, we created unique custom 
targeting based on the data 
captured that led to a layered 
approach to specific groups of 
people in the XFL markets that had 
an affinity toward the XFL.

Then, we drove season and single-
game ticket sales for multiple 
teams by engaging broader 
NFL and XFL fans across digital 
channels. The campaign used 
geofencing, geofarming, purchase, 
and social engagement data to 
build custom audiences that were 
refined throughout the season. 
Our campaigns continued through 
the playoffs leading up to the 
championship game in San Antonio.



T H E  H I G H L I G H T S

Ultimately, our campaigns generated a positive ROI and drove ticket 
sales, helping ensure the XFL season was a success. While anyone 
can purchase digital ads, Parable has the data to identify the right 
people, deliver the right message at the right time, and drive 
them to take a specific action by a certain date. 



I N S P I R E D  S T O R I E S .  
L E G E N D A R Y  R E S U L T S .

PA R A B L E S T R AT E G I E S . C O M


